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What makes

FRUIT PROCESSING
essential to your 2026
advertising strategy?

FRUIT PROCESSING is where industry
professionals turn for insights, trends,
and trusted information.

By placing your brand in this environment,
you gain more than just reach — you gain
recognition, influence and impact.

Because visibility is not enough —
credibility matters.

With FRUIT PROCESSING, you benefit from:

e Direct access to decision-makers and buyers
in your industry

e Atrusted editorial environment that enhances
your message

e Multi-channel presence: print, digital, and
special editions

e Tailored advertising solutions to match
your campaign goals

In 2026, make your advertising count
where it matters most.

FRUIT PROCESSING g ’_ o
magazine - print & digital

Website www.fruit-processing.com
JUICY NEWS newsletter

o™

Any questions?
We are happy to help you!
cornelia.hebbe@confructa-medien.com

FRUIT PROCESSING — the media partner that delivers influence.
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“Innovative Materials” is one of the hot topics at interpack 2026 and the packaging materials area of the trade
fair brings together the packaging industry’s concentrated expertise — with over 1,000 exhibitors and a global-
ly unique variety of packaging solutions, packaging materials and packaging aids ...

PET BOTTLES

With KHS SUPREME, the KHS Group is taking the protection of oxygen-
sensitive beverages up to the next level. The innovative system combines the
benefits of glass with the handle-ability of PET by applying Plasmax barrier
technology. KHS presents the result of an extensive development study: with
the KHS SUPREME PET bottle, the Dortmund turnkey supplier is focusing on the
product protection of oxygen-sensitive beverages such as tea ...
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Tetra Pak extends paper-based barrier packaging to high-speed packaging linesinAsia. . .. ... ... 84
Tetra Pak has taken another step forwards in sustainable packaging by expanding its inno- | l
vative paper based barrier technology to high speed Tetra Pak® A3/Speed filling lines, with | B‘ﬁ:é
Maeil Dairies becoming the first producer globally to implement the solution for its soy milk. 50
This milestone aligns with a broader shift across the food and beverage industry, 5 )
where producers are accelerating the transition towards low-carbon, renewable packaging / @"
materials ... R oot
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Sidel introduces SWING® Evo: the pasteuriser that redefines efficiency through intelligent design . . . . 86

Sidel unveils SWING® Evo, its next-generation tunnel pasteuriser that com-
bines smart modular design with a breakthrough counterflow concept, setting
a new benchmark for sustainability and performance in beverage production.
Drawing on decades of industry expertise, Sidel’s SWING® Evo introduces
an innovative counterflow concept and modular design, allowing beverage
manufacturers to precisely control pasteurisation ...
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Roquette launches breakthrough clean-tasting pea proteinisolate . . .. .................. 88

Roquette, a global leader in plant-based ingredients, is expanding its NUTRALYS® portfolio with the launch of
NUTRALYS® Pea 850F, a new pea protein isolate designed to unlock superior sensory performance in plant-
based formulations ...
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N-Zyme BioTec, Dohler Group’s dedicated biotechnology platform, is accelerating the development and
industrialisation of next-generation ingredients. As consumer expectations evolve toward cleaner labels, better
nutrition, authentic taste and sustainable production, traditional ingredient approaches alone are no longer suffi-
cient. Advanced biotechnology offers new pathways to transform nature into high-performing, scalable solutions ...
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How to squeeze the most ROl out of your fresh juice programme . . . . . . ... .. ... ... .. ... 92

Freshness is no longer just a customer preference in the juice industry — it is an expecta-
tion. The global juice market now totals nearly $165 billion and is expected to reach nearly
$230 billion by 2034. Driven in part by more health-conscious lifestyles, recent research
confirms that 52 % of buyers are now prioritising “real” ingredients and reduced sugar
claims and the traditional juice aisle is being outpaced by the demand for fresh-squeezed
alternatives ...
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Sustainability - Recycling — Upcycling with centrifuges. . . . . . . ... ... . o i, 94

Three words that the manufacturing industry should keep questioning. What does sustainable mean? To handle
resources sustainably and responsibly and to adopt an ethical attitude, both economically and ecologically. It
means the most long-term possible use of economic assets. One of these assets is centrifugal separation technology.
Hardly any other unit is used as multifunctionally in the entire process industry ...
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Henkel showcases smart digital equipment solutions and advanced material technologies . ......... 96

Henkel Adhesive Technologies will be presenting its latest solutions for efficient, safe, and sustainable metal
packaging at METPACK 2026. Its focus will be on digital equipment and service concepts for greater line perfor-
mance, new sealants for beverage and food cans, and technologies for resource-efficient surface treatment. At
stand 1C38 in hall 1, Henkel will demonstrate how metal packaging manufacturers can reduce the CO, emissions
from their production while maintaining high product quality and increasing throughput ...
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