
www.fruit-processing.com

Events

Glas, Carton, PET

Labelling

Market Price Report

Packaging 
Automation

Process Technology

Reliable Services

SE
PT

EM
B
ER

9/
20

24

INTERNATIONAL JOURNAL FOR THE FRUIT PROCESSING, JUICE AND SOFT DRINKS PRODUCING INDUSTRY

© Pixabay



292 September 2024

CONTENT

PACKAGING AUTOMATION

Unpacking the packaging industry: what’s driving innovation?   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 294

The packaging automation industry is in the midst of a transforma-

tion shift, driven by technological advancements and increasing 

consumer demands. Consumer spending accounts for 68 % of the 

US economy, and it is expected to increase by an average of 5 % 

per year through 2026. With rising consumer demand and labor- 

intensive processes in the packaging industry, automation leads 

the way. Today, the focus is on precision, speed, sustainability, 

and customisation, all made possible by cutting-edge automation 

technologies ...
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Leybold develops vacuum solution for sustainable beer bottling 

Oil-free vacuum reduces costs and ensures a high level of hygiene   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   298

The classic glass beer bottle offers numerous advantages for producers and consumers 

compared to other types of containers. In addition to a fresh taste and protection from 

external contaminants, the bottle design communicates the brand image and  

contributes to the enjoyment of the beverage. With this in mind, it’s no coincidence  

that in Germany alone, there are currently several billion glass bottles from various 

breweries in circulation ...
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Markem-Imaje guarantees compliance with EU regulations for Bisol1542,  

the historic Prosecco Superiore winery of the Lunelli Groups .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 302

Markem-Imaje, the global provider of end-to-end supply chain solutions and  

industrial marking and coding systems, supported the Lunelli Group, a symbol of 

excellence in Italian beverage, in adapting to the stringent EU regulations on wine 

labelling. Within the Lunelli Group, the Bisol1542 and Jeio brands stand out,  

represented by the historic Bisol1542 winery, which boasts a centuries-old legacy 

that began in 1542 in the hills of Valdobbiadene, recognised as a World Heritage Site 

by UNESCO ...
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StarLITE®-R Premium: 
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Sidel has expanded its StarLITE®-R range to include a new premium bottle

base suitable for liquid dairy products, flavoured water as well as juices, 

nectars, soft drinks, isotonics and teas. “This bottle is specifically crafted

for the premium market, where consumers expect exceptional perfor-

mance and striking shelf appeal when purchasing a high-end product. 

Our new bottle is designed to endure every stage of its journey – from 

production through the supply chain, to the supermarket shelf, and ulti-

mately into the consumer’s hands. The bottle quality and performance 

has also been rigorously tested in Sidel’s laboratories ...
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KHS not only provides the beverage industry with future- proof lines and machines but also with an extensive 

programme of training courses tailored to customer requirements for the efficient maintenance and operation of 

components. The turnkey supplier has now pooled all of its training options under the KHS Campus label and 

supplemented this with a number of virtual study units. KHS customers can choose a suitable, authoritative training

option for their machines with their order, for commissioning and during all phases of operation ...
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BrauBeviale 2024 is already a firm fixture in the exhibition calendars 

of all significant suppliers to the beer and beverage production and 

packaging market. From 26th to 28th November 2024 in Nuremburg, 

the industry will once again meet and exchange new impulses related 

to production operations. Market developments and changes in 

demand, as well as the considerable challenges facing the industry in 

the areas of resource security, packaging conception, energy saving 

and production efficiency will be the topics of the hour. The current 

industry figures on the production of machines in the beverage sector show that beverage sector already conse-

quently follow this pathways ...
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